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3 Minute Guide: 5 Split Tests That 
Increased Revenue By 30%

There are countless elements that a�ect your bottom line. Your tra�ic source. Your

tra�ic quality. Targeting options, product market �t, price, the length of your sales

cycle...the list goes on.

At NextCore we focus on making D2C Ecommerce brands more pro�t.

Not more revenue… .more pro�t

That’s all you should really care about at the end of the day.

Here are some examples of high-margin, high-pro�t brands we’re currently

growing in 2021:

https://docs.google.com/document/d/17w1Fxc_JFrE4cjWVLRdqce6q0Cwsz9ppNqfanB5cEvE/edit
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We optimize pricing

We optimize email marketing

We crush organic sales (which seems to be a lost art)

We scale Facebook ads (boring)

That's why.

And we're not just talking about revenue.

This is the #1 marketing task that will increase your PROFIT above all.

The list goes on...

And each of these focuses come together to create a recipe that has literally

doubled, tripled and even quadrupled the growth rate, at scale, for our clients.

BUT

We've found ONE core competency to be the skillset to rule them all.

Conversion Rate Optimization.

Why?

Because it will make you the most money the fastest.

https://docs.google.com/document/d/17w1Fxc_JFrE4cjWVLRdqce6q0Cwsz9ppNqfanB5cEvE/edit
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Don't believe me?

I'm going to show you 5 of our simplest split tests that we've run that have

absolutely blown our client's growth metrics out of the water.

THEN I'm going to show you why mastering our testing strategies are going to

become the literal basis of scaling your brand aggressively, while increasing

pro�ts.

Now you might be wondering.

Is it ACTUALLY possible to increase my sales by changing the color of a button?

Well...

The short answer is yes.

The long answer is also yes.

But you MUST understand your tra�ic quality, and most of all, gain CONCLUSIVE

data and understand 2 major things.

1. WHAT works best to make you more sales

2. WHY it works best with your customer segment

If you do this INCORRECTLY (like 99% of rookie marketers) you risk diminishing

your returns and driving your brand into oblivion.

https://docs.google.com/document/d/17w1Fxc_JFrE4cjWVLRdqce6q0Cwsz9ppNqfanB5cEvE/edit
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“How can I lower the acquisition cost?”

Expert marketers think:

“How can I spend the same money and make double the sales?”

Don't be a rookie marketer.

Instead, learn to split test like a pro.

You can have the greatest ads in the world, but if your conversion rate sucks…  you

make no money.

Rookie marketers think:

The most e�ective CRO tactic is Split Testing, or A/B Testing depending on who

you talk to.

But with these 5 SIMPLE split-tests, I’ll show you how you’ll likely improve your

revenues by 30% overnight.

For free.

No extra ad spend, just a little bit of your time.

https://docs.google.com/document/d/17w1Fxc_JFrE4cjWVLRdqce6q0Cwsz9ppNqfanB5cEvE/edit
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5 Money-Making Split Tests

1. Homepage O�er Link

When someone �rst �nds your website, they’re most often on your homepage. You

know what your best sellers are, so it’s best to immediately push them towards that

product. Look at your sales data, and �nd your “irrefusable o�er”. This is the o�er

you should triple down on.

Often, this is the product you’re actively pushing the biggest ad spend towards.

So, for this company, look how we arranged the o�er link.

   A Homepage

Banner and Homepage O�er Link are two completely di�erent strategies. Shoppers

are subconsciously conditioned to not pay as much attention to banners.

[IMPORTANT] This is NOT in a banner at the top of the screen.

https://docs.google.com/document/d/17w1Fxc_JFrE4cjWVLRdqce6q0Cwsz9ppNqfanB5cEvE/edit
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This was our highest-impact split test, increasing conversions over 25%!

https://docs.google.com/document/d/17w1Fxc_JFrE4cjWVLRdqce6q0Cwsz9ppNqfanB5cEvE/edit
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2. Homepage Button Contrast

The most valuable real estate on your whole website is above the fold (where you

land to when you �rst open a website).

What makes the highest conversions is . Contrast is when the background

is substantially di�erent from the content on top of it.

contrast

Brown over black is low contrast, they’ve very similar.

Bright green over black is high contrast, they’re very di�erent from one another.

Look at these three options for button colors and see how the Green Option had the

highest conversion rate.

 

 

Green was the highest

converting color, you can see from a quick view, it has the most “pop” due to a

high contrast over the dark gray background.

https://docs.google.com/document/d/17w1Fxc_JFrE4cjWVLRdqce6q0Cwsz9ppNqfanB5cEvE/edit
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3. Multiple Payment Options

Marketers always wonder why their websites have such a high dropo� rate from

Add to Cart to actually buying.

ApplePay.

AmazonPay.

Customers know if you’re truly a “scammer” that they can get their money back

from these payment vendors, so conversion rates skyrocket.

We doubled the conversion rate of a business by o�ering several payment options

in their country.

How can 100 people Add to Cart and only 10 of them actually buy?

Well… it’s for a number of reasons.

The most popular thing I �nd is that they want to pay in a speci�c way.

Unless you’re a household name, customers do not trust you.

But you know what they  do trust?

PayPal.

Venmo.

https://docs.google.com/document/d/17w1Fxc_JFrE4cjWVLRdqce6q0Cwsz9ppNqfanB5cEvE/edit
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Conversion rate went from

1.77% to 3.33%!

https://docs.google.com/document/d/17w1Fxc_JFrE4cjWVLRdqce6q0Cwsz9ppNqfanB5cEvE/edit


5 Split Tests That Increased Revenue 30%

Page 11
5 Split Tests That Increased Revenue 30%

A lot of beginner marketers (even intermediate) assume that the color of their

homepage button works best everywhere on the site…

But that is WRONG!

On the same website we showed you a Homepage Button Color, we tested the same

three colors, black, gold, and green.

4. Product Page Button

Just like we explained on the homepage, you need a high-contrast button.

On the homepage, Green was the winner.

On the product page, Gold made a 10% increase in conversion rate!

https://docs.google.com/document/d/17w1Fxc_JFrE4cjWVLRdqce6q0Cwsz9ppNqfanB5cEvE/edit
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Here were the results of the test:

https://docs.google.com/document/d/17w1Fxc_JFrE4cjWVLRdqce6q0Cwsz9ppNqfanB5cEvE/edit


5 Split Tests That Increased Revenue 30%

Page 13
5 Split Tests That Increased Revenue 30%

5. Remove Outbound Links

This is the split test that has nearly a 100% success rate!

Removing outbound links from a product page.

This is removing ALL hyperlinks to other pages on your website.

For this client, they had links to recipes for the food product they want customers

to buy.

Outbound links only have the ability to DISTRACT customers and drastically lower

conversion rates.

https://docs.google.com/document/d/17w1Fxc_JFrE4cjWVLRdqce6q0Cwsz9ppNqfanB5cEvE/edit


5 Split Tests That Increased Revenue 30%

Page 14
5 Split Tests That Increased Revenue 30%

This was another 10% increase in conversion rate!

Here’s the di�erence:

Now let’s break down some marketing maths for you.

For the best marketers in the world, we do these calculations automatically.

But the average, linear thinking human mind, sometimes can struggle with this.

Increasing a conversion rate from 0.5% - 1% seems cool.

And on the surface level we think “That’s awesome. We just doubled conversions!”

https://docs.google.com/document/d/17w1Fxc_JFrE4cjWVLRdqce6q0Cwsz9ppNqfanB5cEvE/edit
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For some, this may seem like stating the obvious, but if you do that, the following

happens.

Your CPCA’s cuts in HALF.

Because you can simply outspend them and still pro�t o� of your tra�ic.

If you were spending $50 to get a customer before, now you only have to spend

$25 to get those customers.

But it goes deeper than that still.

This will double your sales for the same amount of spend.

But even more important.

This will open up ENTIRELY new audiences, markets and even advertising

platforms that will allow you to scale your brand.

The best advertisers in the world are NOT the ones that have mastered advertising

platforms the best.

The best advertisers are the ones who make the most money o� of the tra�ic that

they get.

Because at that point, beating their competitors becomes easy.

https://docs.google.com/document/d/17w1Fxc_JFrE4cjWVLRdqce6q0Cwsz9ppNqfanB5cEvE/edit
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This will become the basis of you mastering the process of driving more PROFIT

to your brand.

It will be what allows you to grow your company extremely e�ectively, because

you will always know how to make more sales, using less resources .[a]

So what happens when you drastically increase your conversion rate?

A few things come next.

1. You can drive your sales revenue to new heights, as audiences that would have been

too expensive for you previously, will now become accessible

2. You can begin to split test MORE than just your checkout process and landing pages.

Think in terms of “Which upsell will work best for your product?” Test it. “What price

point converts the best while I make the best margins?” Test it. “Will I make more

money if I sell bundles of my products?” Test it.

3. It opens up a new world of tra�ic sources, because doubling your conversions for

instance, doubles the amount that you can a�ord for tra�ic, which sounds casual, but

is KEY for scaling a brand. Perhaps before you were only able to be pro�table with

small scale FB ads. Now you will be EVEN MORE pro�table with those, but still

pro�table with new audiences on Facebook

https://docs.google.com/document/d/17w1Fxc_JFrE4cjWVLRdqce6q0Cwsz9ppNqfanB5cEvE/edit
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If we �nd you’re a good match for our skillset and o�ering, there’s a chance your

revenues can double or triple in just a few months.

We’re a full-service digital agency that specializes in MAXIMIZING pro�t for

online businesses.

!Book a call now

We’ve worked with international companies, public companies, start-ups, SaaS

businesses, info products, you name it.

 If you want a free audit of any websites you work on, book a call with us .

It’s free.

As you now know, we’re in the business of paying it forward.

Well… it’s what we do at .NextCore Media
How can I implement these in a few days?

https://docs.google.com/document/d/17w1Fxc_JFrE4cjWVLRdqce6q0Cwsz9ppNqfanB5cEvE/edit
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